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Pledge for Change Style Guide
1. Naming and Usage
o Please always refer as Pledge or Pledge for Change.

e Kindly avoid use of abbreviations such as PfC or P4C in any written, visual, or digital
communication.

2. Logo Usage, Placement and Sizing

e Print Use: The logo should be reproduced at a width of 4 centimetres, with height adjusted
proportionally to maintain aspect ratio.

e Digital Use: The logo should be displayed at a width of 60 pixels, with height scaled
proportionally.

3. Interactions with Other Visual Elements

e When used alongside other logos or graphic elements, the Pledge logo should retain its
protection area to ensure clear visibility and identification.

e The logo shall not be resized disproportionately, recoloured or altered in any way.
3. Brand Colours

Please use the following primary colours for any graphic design and visuals. These colours form the core
visual identity of Pledge for Change.

COLOR NAME HEXCODE USAGE

FADED RED #DD4741 Highlights
CELESTIAL BLUE #41A0D6 Primary accent, background
SAFFRON MANGO | #F7C44A Infographics, icons

SEAWEED GREEN | #3BAC71 Supportive elements, text

4. Social Media Hashtag Guidelines

To ensure consistency and visibility across digital platforms, please use the following hashtags to highlight
the pledges with capitalized first letters of each word:

e #PledgeforChange

o #EquitablePartnerships

o #AuthenticStorytelling

o #InfluencingWiderChange

e #DecolonizeAid
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